
 
 

Fundraising Tips & Tricks Guide for SME Chapters 

1. Set Clear Goals 
 Define your fundraising target: Know how much you need and why. 
 Be specific: Whether it’s for event costs, scholarships, or a chapter project—make it 

clear. 
 Create a deadline: Tie your fundraising to an event or milestone to build urgency. 

2. Know Your Audience 
 Understand who your chapter serves—industry professionals, students, educators. 
 Tailor your messaging and methods to appeal to their interests and values. 

3. Make Sponsorship Easy 
 Create a sponsorship packet with tiers (Gold, Silver, Bronze). 
 Include what sponsors get in return: logos on materials, booth space, speaking time. 
 Offer customized packages—flexibility makes it easier to say yes. 
 Use the SME brand to lend credibility and show regional/national reach. 

4. Leverage Your Network 
 Ask your members: Who do they know? Who might support the chapter? 
 Reach out to: 

 Local manufacturers and engineering firms 
 Alumni from local universities 
 Past sponsors and partners 

5. Utilize Online Tools 
 Use free tools like Google Forms for pledges or surveys. 
 Accept donations via platforms like Eventbrite, PayPal, Square, etc.  
 Promote through LinkedIn, Facebook, Instagram—use hashtags and tag organizations. 

6. Offer Value 
 Host events that give sponsors and donors visibility: panels, demos, facility tours. 
 Include sponsor logos on: 

 Event signage and slides 
 Social media shoutouts 
 Email newsletters 

 



 
 
7. Get Creative with Fundraisers 
 Host raffles, trivia nights, or manufacturing-themed competitions. 
 Sell SME-branded gear (coordinate with the SME Logo Store.) 
 Offer workshops or webinars with a suggested donation. 

8. Communicate Often 
 Keep potential donors and sponsors updated on your progress. 
 Use stories—show the impact of their support. 
 Always follow up with a thank-you and a post-event recap. 

9. Collaborate 
 Partner with other chapters for larger events or grant applications. 
 Work with student chapters or local STEM orgs for dual-audience engagement. 
 Coordinate with SME Membership to amplify efforts. 

10. Track Everything 
 Keep a list of all outreach efforts, responses, and funds raised. 
 Track what works and what doesn’t for future planning. 
 After your event, analyze your ROI—how much did you raise vs. spend? 


