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The Society of Manufacturing Engineers prefers digital ads. High quality standards demand that digital files meet the following requirements to ensure accurate reproduction. SME accepts no responsibility for proofing files. No proof will be supplied. Customer is responsible for sending complete, correct files, which MUST be accompanied by SWOP-certified proofs (9th edition-2001).

Contacts & Requirements

Contact SME Production at (313) 425-3257—Kim Stebbins, Production Manager to send digital files. Files must be received in accordance with these instructions and must be accompanied by correct, certified proofs and the Digital Advertising Checklist.

Preparing Ad Files

TIFF/IT-P1 and PDF/X-1a files are preferred, but need to be generated by following SME’s Digital PDF Tech Notes, available by contacting SME Production.

Supply Native Application files for final ads created in QuarkXPress or PageMaker on either MAC or PC platform. Illustration applications (such as Illustrator, Photoshop, CorelDraw) should not be used for ad assembly. 

Fill out the Digital Advertising Checklist when submitting digital ads while following these general specifications and requirements:

· All disks/CD (media) must be clearly labeled to identify contents.

· Send copies of files to be processed, NEVER send original files.

· Submit a final hard copy of ads along with the digital file. When submitting 1/c ads, a b/w laser will be accepted. 2, 3 & 4/c ads must be accompanied by a SWOP-certified digital proof. All ads must be submitted at actual magazine ad size. Laser proofs showing separations at 100% size can also be provided along with SWOP certified proofs.

· All process images must be SWOP (CMYK) .tif or .eps format, 266 dpi or higher. Supplied RGB files cannot be used and must be converted before submission.

· Include all screen and printer fonts used for the ad (either Type 1 or Type 3 fonts).  TrueType fonts will not be accepted. (Fonts provided will only be used for the project you submit.)

· When specifying font characteristics, such as bold or italic, use the specific font whenever possible instead of stylizing.

· Verify inclusion of all ad components on media before submitting.

· Line screen is 133 per SWOP specification.

PRECAUTIONS:

· If Quark EPS or Freehand EPS files are supplied, provide original application files so modifications may be made at a later date if required.

· Edit all custom/spot colors in the color profile palette to output as process colors UNLESS special PMS colors have been purchased and approved. DELETE all unused colors from the color palette of the file.

· QuarkXPress® users, please supply "Collect for Output" report. If using clipping paths on Raster Images, ensure the correct paths and information is selected in the modification palettes.

· Standard trim, bleed, and center marks are required with NO marks included in the live image area (allow 1/8" safe zone).

· If a full-page ad is being submitted, there can be no type/words within ¼” of trim.

· 100% black type will be set to overprint unless specified when submitting files.
· PDF files must be generated using the SME Digital PDF Tech Notes.
File Transfer

The following transportable storage mediums are acceptable for file transfer:

· CD-ROM

· Floppy: 3 1/2" (1.4 MB)

· ZIP (100 & 250 MB)

Transportable storage media requires an attached label indicating customer, product name, publication title and issue. A printed file directory should accompany each disk listing all titles (by name and application program) and fonts. SWOP-certified proofs MUST accompany all disks or electronic file transfers.

Visit www.sme.org/advertising to locate information on transferring via FTP or contact the Production Department for electronic transformation information.

ALL Electronic File Transfers must be preceded by appropriate documentation and checklist. SWOP-certified proofs are REQUIRED. 

Please note the preferred method of advertisement file transfer is via FTP. 
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Materials Contact:    ( Advertiser

( Agency
Advertiser: ________________________________
Agency: ___________________________

Ad Number/Name: __________________________ 
Contact Person: _____________________

Phone Number: ____________________________ 
Fax Number: _______________________

Magazine: ________________________________
Issue: _____________________________

Caption: __________________________________
Colors: _____________ Size: _________

Trim Instructions: ____________________________________________________________________

File Name/Number

File Description/extension: _____________________________________________________________

Folder Name(s): __________________________________
KBytes: _____________________________

File Name(s): __________________________________
KBytes: _____________________________

File Name(s): __________________________________
KBytes: _____________________________

Data Transfer Checklist (Please place appropriate checkmarks)

Platform:
( PC     ( Mac

File Compressions:
( PK Zipped (.zip)
( Self-Extracting (.exe)
( Stuff-It (.sit)

Type:
( TIFF/IT-P1  ( PDF/X-1a  ( PDF   ( EPS  ( Native Application ___________________
( Included all fonts (NO TrueType) including screen (.pfm) and printer (.pfb)

( Included all graphic files

( CMYK Images at 266 dpi or higher (No RGB, No low Resolution images)

( Included SWOP-certified digital proofs and files are copies of originals.

( Included Trim, Bleed and Center Marks (Marks cannot be placed/located in the live image area.)

( Included 6 mm 5%, 25%, 50%, 75%, 95%, 100% of CMYK patches for Quality Control. 

Electronic File Transfer

Fax this form to 313-425-3417 or contact 313-425-3257 when submitting ads via FTP or E-mail 

Digital Advertising Guidelines





Society of Manufacturing Engineers (SME) supports SWOP-2001as it’s specification, setting a high level of quality for publication printing production.





Digital Advertising Checklist 
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