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	Advertiser:
     
	
	Issue Month:
	Ad Title/Headline:
	Product Advertised:
	New Material:
	Material Closing Date:
	Repeat ad from (issue):

	Address:
     
	
	 FORMCHECKBOX 
 Jan
	     
	     
	Yes  FORMCHECKBOX 

	12/07/11
	     

	City/State/ZIP:
     
	
	 FORMCHECKBOX 
 Feb
	     
	     
	Yes  FORMCHECKBOX 

	01/09/12
	     

	Website:
     
	
	 FORMCHECKBOX 
 Mar
	     
	     
	Yes  FORMCHECKBOX 

	02/08/12
	     

	Contact:
     
	
	 FORMCHECKBOX 
 Apr
	     
	     
	Yes  FORMCHECKBOX 

	03/08/12
	     

	Tel:
     
	
	 FORMCHECKBOX 
 May
	     
	     
	Yes  FORMCHECKBOX 

	04/09/12
	     

	Fax: 
     
	
	 FORMCHECKBOX 
 Jun
	     
	     
	Yes  FORMCHECKBOX 

	05/04/12
	     

	E-mail:
     
	
	 FORMCHECKBOX 
 Jul
	     
	     
	Yes  FORMCHECKBOX 

	06/07/12
	     

	Inquiry Contact E-mail:
     
	
	 FORMCHECKBOX 
 Aug
	     
	     
	Yes  FORMCHECKBOX 

	07/06/12
	     

	Agency:
     
	
	 FORMCHECKBOX 
 Sep
	     
	     
	Yes  FORMCHECKBOX 

	08/06/12
	     

	Address:
     
	
	 FORMCHECKBOX 
 Oct
	     
	     
	Yes  FORMCHECKBOX 

	09/10/12
	     

	City/State/ZIP:
     
	
	 FORMCHECKBOX 
 Nov
	     
	     
	Yes  FORMCHECKBOX 

	10/04/12
	     

	Contact:
     
	
	 FORMCHECKBOX 
 Dec
	     
	     
	Yes  FORMCHECKBOX 

	11/05/12
	     

	Tel:
     
	
	
	Ad Material Contact Name:
     

	Fax: 
     
	
	Contact Phone:
     
	E-mail:
     

	E-mail:
     
	
	Position Request (available first come, first served):
     

	PO#:
     
	
	Advertisement Size:

 FORMCHECKBOX 
 Full page
 FORMCHECKBOX 
 2/3 page
 FORMCHECKBOX 
 1/2 island
 FORMCHECKBOX 
 1/2 vertical

 FORMCHECKBOX 
 1/2 horizontal
 FORMCHECKBOX 
 1/3 vertical
 FORMCHECKBOX 
 1/3 square
 FORMCHECKBOX 
 1/4 page

	Additional Information:
     
	
	

	
	
	Frequency:
     

	Send ad files to:

Production Manager

One SME Drive

Dearborn, Michigan 48128

Tel: (313) 425-3479
	
	Rate (b/w, per insertion):                                               $
     

	
	
	Full Page Color Rates

Check which applies:
	Color Rates for Fractional Ads

(1/2 page or smaller)

Check which applies:

	For more information, contact your 

Regional Sales Representative,  FORMTEXT 
or
Magazine Operations at 313.425.3479, or

Advertising Coordinator, Denise King at 313.425.3259, or

Advertising Coordinator, Brenda Stoughton at 313.425.3262
	
	Black & White:  FORMCHECKBOX 

	Black & White:  FORMCHECKBOX 


	
	
	2-Color Standard:

 FORMCHECKBOX 
 Cyan add $1,020
 FORMCHECKBOX 
 Magenta add $1,020
 FORMCHECKBOX 
 Yellow add $1,020
 FORMCHECKBOX 
 Red (digital) add $1,020
 FORMCHECKBOX 
 Green (digital) add $1,020
	2-Color Standard:

 FORMCHECKBOX 
 Cyan add $800
 FORMCHECKBOX 
 Magenta add $800
 FORMCHECKBOX 
 Yellow add $800
 FORMCHECKBOX 
 Red (digital) add $800
 FORMCHECKBOX 
 Green (digital) add $800

	Signature Required

Authorized by:_____________________________________
Date:_____________________________________________
Fax a signed copy of this insertion order: 

313.425.3417 or 313.425.3419

Advertising Terms & Conditions on back.
	
	
	

	
	
	2-Color Matched:

 FORMCHECKBOX 
 PMS #       (number must be specified) add $1,300 
	2-Color Matched:

 FORMCHECKBOX 
 PMS #       (number must be specified) add $1,040

	
	
	4-Color:

 FORMCHECKBOX 
 Add $1,810
	4-Color:

 FORMCHECKBOX 
 Add $1,440

	
	
	TOTAL GROSS COST:
$     
	TOTAL GROSS COST:
$     

	
	
	(Less 15% Agency Comm.)
$     
	(Less 15% Agency Comm.)
$     

	
	
	TOTAL NET COST:
$     
	TOTAL NET COST:
$     


2012 INSERTION ORDER

ATTN: Advertising/Production Department — RC 41
ADVERTISING TERMS & CONDITIONS

1. An agency commission of 15% of gross billing will be allowed to recognized agencies on space, color, and position provided the account is paid 30 days from date of invoice. Commission is not allowed on mechanical or production charges or on charges such as back-up inserts, special binding of inserts, trimming, printing of inserts or reprints, etc.
2. Standard payment terms are net 30 days from invoice date. Agency commissions will not be allowed on unpaid invoices over 90 days old. Unpaid invoices older than 90 days may be turned over to collection and further insertions from the advertiser will be suspended. In the event that an invoice is referred to collections, it is agreed by the advertiser and the advertiser’s agent that their total liability shall include, but not limited to, the full invoice amount plus all collection costs and fees, attorneys’ fees and court costs as well as accrued interest at the rate of 1.25% per month retroactive to the date the invoice was originally due. This agreement is entered into in the state of Michigan and any dispute in connection with this agreement (including but not limited to any action for payment) shall be subject to the exclusive jurisdiction of the Michigan courts and decided in accordance with Michigan law.
3. The advertiser is responsible for ensuring all payments are made when due. If an advertiser uses an agency but the agency fails to make payments when due (for whatever reason), it remains the obligation of the advertiser to pay the account in full. For agencies having established a poor payment history, the publisher reserves the right to bill the advertiser direct and remit commissions when paid.
GENERAL CONDITIONS

1. Publisher's Copy Protective Clause

a.
Only advertising pertaining to manufacturing equipment, accessories, materials, software and the manufacturing profession is acceptable.
b.
The publisher reserves the right to reject any advertising deemed objectionable for any reason.
c.
The publisher likewise reserves the right to re-edit copy that it considers misleading or untruthful.
d.
Advertisers and advertising agencies assume liability for all content (including text, representation, and illustrations) of advertisements printed, and also assume responsibility for any claims arising therefrom made against the publisher.
e.
Any deliberate attempt to simulate publication format is not permitted, and the publisher reserves the right to place the word “advertisement” with copy which, in the publisher's opinion, resembles editorial matter.
2. 
Short Rate and Rebates

a.
Advertisers will be short-rated if, within a 12-month contract period, they do not use the amount of space upon which their billings have been based. They will be rebated if, within a 12-month period, they have used sufficient additional space to warrant a lower rate than that for which they were invoiced. The 12-month contract period starts with first insertion.
b.
Advertisers that were short-rated in the previous ad year will automatically be billed at the frequency break one lower than the rate they anticipate earning in the current year. If anticipated frequency is earned, a rebate will be credited to the account.
3.
Rate Protective Clause

a.
All advertising orders are accepted subject to terms and provisions of the current rate card.
b.
Orders are accepted subject to change in rates upon 90 days notice from the publisher.
c.
Contracts may be canceled by the advertiser at the time the change in rates becomes effective without short-rate penalty, provided the contract rate has been earned up to the date of cancellation.
Society of Manufacturing Engineers requires digital ads. High quality standards demand that digital files meet the following requirements to ensure accurate reproduction. SME accepts no responsibility for proofing files. No proof will be supplied. Customer is responsible for sending complete, correct files, which MUST be accompanied by SWOP®-certified proofs (10th edition-2005, www.swop.org).

4. Contacts & Requirements
Files must be received in accordance with SME guidelines and must be accompanied by correct, certified proofs and the Digital Advertising Checklist. For questions or guidelines, contact SME Production at 313.425.3257.
5. 
Preparing Ad Files
TIFF/IT-P1 and PDF/X-1a files are preferred, but need to be generated by following SME’s Digital PDF Tech Notes, available at www.sme.org/advertising or by contacting SME Production.
Supply Native Application files for final ads created in QuarkXPress or PageMaker on either MAC or PC platform. Illustration applications (such as Illustrator, Photoshop) should not be used for ad assembly.
6.
Fill out the Digital Advertising Checklist when submitting digital ads while following these general specifications and requirements:

· All disks/CD (media) must be clearly labeled to identify contents.
· For files submitted via FTP or email, use this file naming convention: abcME8_06.pdf.
· Send copies of files to be processed, NEVER originals.
· Submit a final hard copy of ads along with the digital file. When submitting 1/c ads, a b/w laser will be accepted. 2, 3 & 4/c ads must be accompanied by a SWOP-certified digital proof (10th edition - 2005). All ads must be submitted at actual magazine ad size. Laser proofs showing separations at 100% size can also be provided along with SWOP certified proofs.
· All process images must be SWOP CMYK .tif or .eps format, 266 dpi or higher. Supplied RGB files cannot be used and must be converted before submission.
· Include all screen and printer fonts used for the ad (Type 1, Type 3, or OpenType fonts). TrueType fonts will not be accepted. (Fonts provided will only be used for the project.)
· When specifying font characteristics, such as bold or italic, use the specific font whenever possible instead of stylizing.
· Verify inclusion of all ad components on media before submitting.
· Line screen is 133 per SWOP specification. 
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